Hi, 'm Darcy Dykstra
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Design Tools Al eComm Industries Corporate Management
Adobe Creative Suite Firefly, Nano Banana, Claude Outdoor, Motorsports, Stakeholder & Brand
Figma Human-Centered Designer Eyewear, Power Solutions Manager Management

Senior Digital Graphic Design Manager who turns brand strategy into high-impact digital design with
creative team leadership. Designing scalable, on-brand digital design.

Over the past 10+ years, I've led digital transformation and creative direction for some of the most recognizable national brands in outdoor,
motorsports, eyewear, and power solutions including NASCAR, Costa Sunglasses, Pure Fishing (Caboodles, PENN, Berkley, Abu Garcia), and
Battery Tender.

As a Senior Design Manager, | combine brand strategy, team leadership, and hands-on creative direction to guide organizations through
meaningful digital transformation. I've led design teams through major brand modernizations, ensuring visual consistency across every
touchpoint, from packaging and retail shelf presence to email, social media, and digital campaigns.

Throughout my career, I've designed and launched over 5,000 digital marketing assets across 15 national and global brands. What drives me is
working with national brands that have deep customer loyalty and rich heritage, and helping them evolve for a digital-first world without losing

what makes them iconic.

*Please note that while | would love to include solid metrics on asset performance, | was not privy to that information at my previous role.

DARGY DYKSTRA

Senior Digital Graphic Design Manager & Creative Strategist 01



PENN ULUA

Marketing Campaign / Main Graphic Designer & Landing Page Developer Liaison

By capturing their annual pilgrimage to the rocky shores of the Hawaiian coastline, this page builds an emotional connection with the audience
while naturally integrating the products they rely on. The result is a narrative-driven experience that not only inspires but also drives product
discovery and purchase through real-world use.

MEET THE ULUA
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Standing on the expansive Hawaiian
shoreline with the sun beating on your skin

and the endless blue ocean stretching

away from you, the world feels at peace.

_ Few me -ave and patient el
_ scale the massive cliffs and face the ra ,
waves to battle the elusive monster below. ki

But, don't let the serenity fool you.
. Beneath the salty waves.a powerful:-beast ! =
is patrolling.

{EXPLORE MORE:
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Assets shown include custom lockup and lnstagr’a;ﬂ story t‘o showcase the story, leading consumeﬁ to the landing page to explore more. Landing page no longer live.
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Marketing Campaign / Main Graphic Designer

Winter content marketing campaign featuring the Abu Garcia® ice fishing product lineup. Created to educate consumers on ice fishing and
products while storytelling this unique winter time adventure. Assets included a homepage banner, email, and social media posts/stories.

aAbuGarcia

lakes and freezing weather?

(NG IT ON.

ICE FISHING ISN'T FOR THE
" THE BITTER COLD DOESN'T BREAK YOUR SPIRIT.
With Abu Garcia, it won't break your gear either.
Conquer the elements with ice fishing gear that's built

to last, whatever the weather.

ICE FISHING ISN'T FOR THE

OF HEART B - rcvenh NS g7 " DISCOVER ABU GARCIA
IT’S TIME TO N GEAR BUILT FOR THE ICE.

FISH THE ICE )

Assets featured include Instagram carousel post - top left, Instagram story - bottom left, email - right.

SHOP ICE GEAR E A
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Social Media Carousel / Main Graphic Designer
7 slide seamless hype carousel that features each reel in the Max® series. Each slide provides users with key attributes for each reel.

™

New launch Instagram carousel
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BERKLEY" STUNNA

Marketing Campaign / Main Graphic Designer

This content marketing campaign announced the Berkley® Stunna Jerkbaits. Assets were developed to create hype and introduce this bait to
the market. Assets included a homepage banner, email, and social media posts/stories.

WELCOME TO THE
JERKBAIT REVOLUTION

One strike and you're hooked.

LEARN MORE

Welcome to the
JERKBAIT REVOLUTION.

Scientifically developed, professionally fished.
SCIENTIFICALLY DEVELOPED,

professionally fished.

Assets featured include homepage banner - top, Instagram carousel
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BERKLEY SOGIAL

Social Media Carousels / Main Graphic Designer
A collection of Instagram carousels created to educate, engage and convert consumers from a social standpoint.

10 COLORS G ulp-' v 11 COLORS
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CRU D CRAW TURBO SHRIMP

4" LARGE PROFILE

UNIQUE LEG DESIGN ,V ; S vt = E % 3

TECHNIQUE USAGE } L

HIGH ACTION

TECHNIQUE USAGE

MAXSCENT GULP! ATTRACTION

CHOPPING TWITCH BURN & KILL SLOW WIND

Quick and tight turns of the bait. Slow and somewhat tight turns of the bait. Tight and fast “S" style action. Slow meandering “S" style action.

“Walk" the bait by using a combination of rod tip pops and slight turns of the reel handle to Similar to chopping "walk” the bait by using a combination of rod tip pops and slight turns A Steadily reel. Ideal sizes: 7 & 9

pick up slack. Work hard and fast. Ideal sizes: 7& 9 of the reel handle to pick up slack. However, unlike chopping you will want to use less
T E C H N | U ES aggressive rod tip pops and smaller turns of the reel handle. Ideal sizes: 5,7, & 9 Tip:0 or i burning, sweep the ¢ o T1P: Pouse often or sweep the rod i order to tom th baitoround on the fish often
ar to working a walk ater. Work fast and hard, pause often or give fish ofte ing triggering bites.

pop in arder to turn the bait around on the fish often triggering bites. TIP: This i rking o walking style top ten o
give one hard od pop in order to turn th 1 often triggering bites.

Assets featured include carousel post for Crud Craw - top left, carousel post for Turbo Shrimp - top middle, Valentine carousel post for brand - top right, carousel post for Nessie
techniques - bottom
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Thank You
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